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Located near the junction of Wilkie Road and Selegie Road, 

Wilkie Edge is a new 12-storey mixed-use development 

comprising office, retail and food & beverage outlets and 

serviced residences. Designed by WOHA, it has a façade 

featuring a combination of high- and low-resolution LED 

display screens, a silver skin of perforated aluminium and a 

textured curtain wall in louvres and glass. 
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W i lk ie Edge l ies at the Bras Basah 
–  B u g i s  d i s t r i c t ,  a n  u p  a n d 
coming ar ts,  culture,  learning 

and enter tainment hub. The area is now 
a major civic,  ar ts and cultural  centre of 
Singapore with the establishment of a few 
museums and increasing concentration of 
educational institutions within the vicinity. 
The new zoning al lows media facades and 
adver tisements,  which are not al lowed in 
the rest of the central  distr ict :  the intent 
be ing to  create  n ight  t ime buzz ,  l i k e 
Tokyo’s Shibuya.
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The area has a diverse mix of buildings of 
different eras and scale. To the north-east is 
a conservation area of 3-storey shophouses. 
Mt Sophia, to the north, is in transition from 
old houses and inst i tut ional  bui ldings 
to 12 storey residential  apar tments.  To 
the west  are large podium and tower 
bui ldings from the 1980s.  On the east 
a re  b r i g h t l y  c o l o u re d  p u b l i c  h o u s i n g 
slab blocks.  The existing building was a 
1970s slab block and podium, at the end 
of its ser viceable l i fe.  The brief was for a 
proper ty development comprising off ice, 



collaboration with Arup Façade 
Engineering, a simple “hook-on” 
system was adopted for  the 
aluminium panels while semi-
unitised system was developed 
to achieve the highly articulated 
façade on the tower blocks. 

T h e  m a s t e r p l a n  d e s i g n a t e d 
the corner as an “i l luminated 
node”. Rather than a commercial 
screen, the architect convinced 
the cl ients to engage real it ies:
u n i t e d ,  a  G e r m a n  f i r m 
special is ing in communicative 
architecture, to combine art and 
commerce. Rather than a screen 
applied to the building, the media façade is 
integrated into the architecture.  A unique 
L E D  p r o j e c t i o n  s y s t e m  c a l l e d  A : A m p 
(Adver t is ing Ampl i f ier )  was developed 
by real it ies:united which creates a soft 
l ight l ike watercolour on the façade. A 
commercial hi-res screen is in dialogue with 
the low-res screen; custom software takes 
the commercial content and plays with it in 
various algorithms. Late at night, in “dream 
mode” the hi-res screen plays images mixed 
from the day’s commercial content.

The susta inable strategies  include the 

retai l  and ser viced apar tments,  to be par t 
of the excit ing ar ts,  culture,  learning and 
enter tainment hub.

Urbanistical ly,  WOHA wanted to address 
the disjunctions in scale,  and contr ibute 
to the buzz of the neighbourhood. 

The architect developed a f inely textured 
sk in that f i l led the planning envelope, 
and car ved out  vo lumes that  c reated 
si lhouettes that are in dialogue with the 
buildings around them. These volumes 
open up l ight and air  to the form, and 
allowed multiple sky gardens and terraces 
to be created at different levels. 

The car ved out sur faces are aluminium 
sunshades and screens,  which create a 
ver tical  proportion and texture relating 
to the histor ic shophouse facades.  The 
si lver y sk in is a folded, per forated sk in 
that changes with the l ight conditions, 
from silver solidity to a misty transparency. 
The aluminium façade was developed to 
save mater ia l  dur ing the commodit ies 
boom: thin metal cannot normally be used 
due to “oi l  canning” and warping, so the 
façade was pre-folded and intentionally 
out of al ignment,  result ing in aluminium 
panels of half  the thickness being used. In 
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shad ing o f  the  per forated  a lumin ium 
f a ç a d e ,  o v e r h a n g s  a n d  l o u v e r s ,  t h e 
green plot ratio of the planted terraces, 
the natural ly venti lated corr idors of the 
serviced apartments and offices. Skylights 
br ing natural  l ight into the retai l .  The 
project is  Green Mark cer t i f ied by the 
Building and Construction Authority of 
Singapore.

Wilk ie Edge is owned by CapitaCommercial 
Trust (CC T ),  the f irst and largest l isted 
commercial  real estate investment trust 
and managed by CapitaLand.

Overall day view. Image: ©Patrick Bingham-Hall
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